About Twitter, Inc.

Founded in San Francisco, CA.
Incorporated in April 2007 84

2,300 employees in over
15 cities worldwide

230+ Million Monthly
Active Users




Twitter
A new way 10 create, distribute and discover content

MWC '+
r d Sack

just setting up my twttr

» 140 character constrant dnves a high velocity of
information exchange - making Twitter uniquely “live”

» Democratizing content creation and distribution
» Enabling a single voice to echo around the world instantly and unfiltered
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B Tweets published
since being founded




B Tweets created
every two days




Global reach and engagement

b [N %)
230+ @ 77%

million MAUs average MAUs
: international

[
76%

average MAUs access
Twitter on mobile

MOt Qumens Gl DOnes s of Sadtomer 2013
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#Public: A personal broadcast network

Drew Brees Gdrewbrees £ P8 Erin O'Flanagan @erinofian
Deal is Done! Love you, Who Dat Nation. * Game 2 of ALCS at # Fenway @CWooldridge2s

See you soon! @kellbellezo20 @KrisYoungi2 pic.twitter.com
kqeGhFWaAn

Carl Icahn @iCarl C lcahn {2

We currently have a large position in APPLE. We
believe the company to be extremely undervalued.
Spoke to Tim Cook today. More to come.

Clarence House ¢ ClarenceHouse

Her Roval Highness The Duchess of Cambridge
has been admitted to St. Mary's Hospital,
Paddington, London in the early stages of labour.




#Public: A personal broadcast network

: . » A0
s Carl lcahn « % Follow
@Carl C Icahn

We currently have a large position in APPLE.

We believe the company to be extremely
undervalued. Spoke to Tim Cook today.
More to come.




#Realtime: 1V ¢

e Janis Krums
~ ;

B @jkrums
“*

http://twitpic.com/135%a - There's a plane in the
Hudson. I'm on the ferry going to pick up the
people. Crazy.




#Conversational:

Susan Mitchell Gamarana: o= .
@Maricbatali | am a very good cook, but my red sauce
always tastes bitter. | give up? What could be the
reason?

Mario Batali ¢Manobatar £ ~
use San Marzano tomatoes, cook garlic less? #heymb

RT@amarah31: am a good cook, but my red sauce
tastes bitter. What could be the reason?

GAVIN ROSSDALE «GavinRossdae (4
@Maricbatali @amarah31 could be the basil-too much

| too long

Mario Batali «Masobats £ -
behind this handsome rocker facade lies a brilkant
cook!!

RT @GavinRossdale: @Mariobatali @amarah31 could
be the basil-too much too long”




#Conversational: Allowing brands to connect with users

miles #FindYourGreatness
@NikeRunning I just ran 3.90 mi with Nike+.
go.nike.comy D’nmbm #nikeplus

Nike Running «insel o &
Ll @ otoMedicO8 You cou!d go for 100 next month, or

could go for more. #justdoit pic.twitter.com/
yNU3GlaGYF

ow w7
IF | CAN RN 75 MILES N SEPTEMBER,
|CAN GRISH 116 IN OCTOBER._

SJUSTDON
-




#Distributed: Tweels go everywhere

Barack Obama
. @BarackObama

Four more years.
pic.twitter.com/bAJEG6Vom

17




#Distributed: Tweels go everywhere

Barack Obama @ = BarackObama




#Distributed: Tweels go everywhere
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o= Four more years.
“:c—r pic.twilter.com/bAJEGVom
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4 B online impressions of
Tweets off our properties




4 4% of Americans hear about Tweets

through media channels other
than Twitter almost every day
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Platform partners Advertisers

Public Real-time Conversational Distributed
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Value proposition to users

Twter Conficeres




. Value propositions for users

M Karibu Nyaggah
nkarnou

The line stretches on, for what I suspect is
over a mile. But today, Kenyans will vote.
# Kenyvadecides pic.twitter.com

FHiSnZoKl)g
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Twitter brings you closer to what interests you most




Value proposition to platform partners

9,

Platform partners

’ T Corfidered




a Value propositions for platform partners

Bring great content into Twitter 4 Use Twitter content on their properties

» Distribution channel for partners » Complementary and relevant
to expand their reach real-time content

» Canvas for enhanced content » Build applications and services
and engagement , using Twitter




8 Twitter for websites .

Q' Oreo Cookie TR
A 10 Moments on Twitter That Will Go
Power out? No problem. Down in Hlstory

pic.twitter.com/dnQ7pOgC :
. > = Tweet

4 These 10 key moments highlight impaortant..,

B A “war room® was put in place months before...

One of the most buzz-worthy ads of the Super ...




a Twitter Cards: canvas for enhanced content

MEDIA SUMMARY IN-TWEET PHOTO IN-TWEET AUDIO/VIDEO
Pl The New York Times nytones (0 S Lisa Scheele 0ccraslectrone Lowe's Clowes 2
Q; An Interview With Jason Wu nyt ms/ (\ Oh hey fog. Haven't seen you in a Stripped screw? No problem, just use a
19qwXB . whie, 1 ALMOST missed you, nbDer Dand, Fowesiuins vine colv
piC. badtier cormVOnDmWIRE bUG12aq2Y0p

The New York Times (/e

Video: An Interview With Jason Wu

Mabna Gichrist, senicr market ector s T
Magazine, nterseas the 1ashion desgne Jason
Wu 0n hs now makoup colaboration with
Lancome and Mocking beyond tashion for

AP ABon,

View on wab
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TV x Twitter




Complementary real-time and relevant content

Distribution of Twitter Integrations in Primetime TV
June 1 - 30, 2013

Twitter was mentioned in
26 of the 52 Super Bowl
No Twitter

Include a Twitter : . :
koo ation National TV Commercials

#hashtag, @handle,
or visual call-out

Source: Neddurie! Poaction

Source: Madostrgl and som, CGarme Over; Tathir Marsoned n 50N,

O Seper Howd Comenantain, ¥ acstook Ony i, Googlos St O

' Seitr Corfidresd 2




Live reach

Discovery & Tune-In Measurement

Pre-Show or Pre-Event During the Show or Event Post-Show or Post-Event

’ Swowr Confideres




#SKYWIRE
GENERATED
IM TWEETS

. Robert Flores
@RoFIOESPN

#Skywire is a victory for courage, perseverance, and
dad jeans.

Darren Rovell &
@darrenrovell

There was something so Twitter about #skywire.
Betting most didn’t even know it was on tonight.
Drove tune in.

Lee Jeans
lee dleeleans

Denim: preferred by cowboys, rockstars and
@NikWallenda #Skywire

e

W #SKYWIRE




Complementary media relationships
A“E  BEE Bombes © @& CNE

NETWORKS AMERICA TeR—-
COMCAST @iscovery E=s=a=sy Fox G/OBOSAT [EXEFN
gNBA NECVORK, | omageom — GheNew Hork&imes (NI M
Shaw) @ Timelnc. &N @

g WARIETY vevo Viacom

NBCUniversal (== 0 W' TFI




TV x Twitter: A new standard for TV Engagement

SNEAK PEEX! NIELSEN TWITTER TV RATINGS TOP §

01239029
RANK  SETWORY PROCRAN DATE o’ oo 3 ety il brrivoe vy
1 AMC Bresting Bad 9,281.9 129,627.6 6014 1,237.9
2  sac The Veice L 38887 13,957.6 138.2 738
3 Senany Kisnewal Uve 3,403.9 10,7615 73.0 1051
4 Dansing With the Stars 3,200.4 10,983.6 464 839
S e SEC Storind 29282 10688 485 724

S iinitn gt reavent Tmpaty frim trre banrt buform hrmg amd B bines ol1er 0% oo | et dl beoodi il 4ol 1-me. Usgoe Audamc e masnr o
o nndarnce of tolevent Tueati merhed 15 an epnrade From abue 5a Taarts me st wnnd bhe snd of sha Mrnadcant dry o Sam The Gt srchoden spamn wvenis

*Imgreviacs mesiors tha memter of temey sy Tasett sverdiod it 3 TV spacde mery wer. logrrvnem e do duplcatnd by sccount, plutharm 30d Tavet (D
ot b ot Tatr0r 0iaunt il sl en iy 4 smgie greinae pat Bvdual |0l event Teest vawed por plarfers
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Value proposition to advertisers

Advertisers

.




W Home g 5

@ t

'b.

Twitter @ Twitter
Native ads that aren't disruptive to the
user experience

Value prOpOsition | Twiﬁer fii"i‘"l"-,'.fit“_[—_‘:’.r
to advertisers . Powerful targeting capabilities

Twitter @ [witter

Advertisars can connect in context

Twitter @ Twitter

Advertisers can use the viral nature of
Twitter to extend their reach via earned
media
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Ad formats native to mobile experience
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71 % of advertising revenue

generated from mobile devices




. Interest Graph produces a clear and real-time signal

BUSINESS

ENTERTAINMENT




. Powerful targeting based on interests and engagement

E Keywords Q“;‘ Interests
— Device t ﬂ Followers Look-a-likes
_ ; &
‘.‘[; Search “f:’ Location B Gondar
‘ E J




Felatod: swhycartisieeg

Results for #WhyCantlSleepAtNight

IOmIng, gnoocomes, hd

Tweels =

o zzzQuil Qul &
. T ax il i ‘
Sanously, these tweets will still be here tomomow. Let's go |
. to bed together,

e e T e T
PTOMOLEd Dy Zxr il

Melissa
Two nights in a row I'm up at 4am. #whycantisleepatnight

Taylor Bird
| shouldn't be awake right now... #nighttime #sleep
swhycantisleepatnight

Dum Dum
Too many things to study, very less time, J
swhycantisleepatnight




i

S\ Starbucks Coffee &
S s @Starbucks

V-Day % Buy a Vanilla Spice Latte, Mocha
or Hot Chocolate & get one on us. Today
2-spm. pic.twitter.com/yvicidWBg

4 Promoted by Starbucks Coffea

Earned media and

viral global reach

new v SR iaEBEHEM




Key growth vectors

Q,

Platform pariners

/)

Advertisers

Tw ey Conliwey




Significant user growth potential

3. 7B Projected 2017 total smartphone users

3.5B

, Projected 2017 (ol Internet Usears
Mainstream product

2.48

Geographic expansion AL

Mobile application
Use case marketing

et D0 ULEINAN Caairr Lunee STH1Y

’ Tarmar Confxores 44




Deeper partnerships with
traditional media

IIIiI Thi WOICH
‘..H‘ SBE Tha Yo

WS an foF & great Ahow' lomighl
¢ MBsttkcRounds bogm now!
e Vaoice

Provide richer media
capabilities for cards

Anahtics and
measurement standards




Significant opportunities for growth
among new and existing advertisers

Advertisers

Brand N
Advartisers

Expand self-serve to
attract additional
advertisers

Provide new advertising
formats

Expand international
advertising

Real-time bidding
(MoPub)

SMB Advertisers

Message
Association

grand
Favarability

Diract

Action

Taear Conttwey 43




Expand self-serve to
attract additional
advertisers

Provide new
advertising formats
Expand international
advertising

Heal-time bidding
(MoPub)

Canvas for enhanced content
Distribute products, lead generation or app downloads in-tweet

PRODUCT
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Twitter management team

ALl ROWGHANI
COO
Previous: Pixas, McKinsey & Compary

DICK COSTOLO
CEO

Previous: Google, Feedburner

CHRIS FRY
SVP ENGINEERING

Previous: Salesforce.com

MIKE GUPTA
CFO
j Previcus: Yahoo, Zynga, Merrill Lynch

VIJAYA GADDE
GENERAL COUNSEL

Previous:; WSGR, Juniper Networks

ADAM BAIN
PRESIDENT GLOBAL REVENUE

Previous:; News Com




Mike Gupta

Chief Financial Officer




Delivering significant growth

Annual Revenue in Millions

9 Month Revenue in Millions




Advertising revenue

Annual Revenue in Millions 9 Month Revenue in Millions




Key metrics
Q3 2013

i1 3 3

Engagement

230+ 685 $0.97
Milion MAUs Timeline ~ Ad Revenue /1000
5 Views / MAU Timeline Views

L ——




! Monthly Active Users

232M

i 179M

127TM

Q3 2012 Q32012 Q32013

, Tartaw Confaanmy &G




Home timeline
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Timeline views

Timeline Views in Billions Timeline Views / MAU

B Internntons
B us.




@ Advertising products
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. Amir Movafaghi
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Advertising products

Pay for performance
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Monetization
Maximizing long-term value for users and advertisers

‘ Liser
Value to i experience
advertisers

Ad Revenue /
Timeline View

:

Ad quality




a Ad Revenue / 1000 Timeline Views

$1.72
$0.97
49% "
$0.65 Y

Q3 2012 Q32013 Q32012 Q3 2013 QGZNZ Q32013

’ Taemy Coniammy &




Investing against the opportunity

9 Month Opex in Millions 9 Month Capex in Millions

B Cash purchase of FPAE
B EGuadmir] Purdhaddd under Cooilyl eates

$120
$40

Pt O IMONSS SETER NOT Seoeamier 20 O INCLaE Nor-OAARP iS00 o Dot
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Stnis ADDEI 108 B FEDOPCRGEE O NS GNP D i e i 10 OV dadevidesd
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Quarterly adjusted EBITDA
In millions (Non-GAAP)

Quarterly 9 Months Ended September 30

1642 202 3042 4Q%12 1Q"13
% Margin  (1.61% 2.3% 3.6% 15.7% 10,3%.

Mot A ERITDA B 08NS 55 M 068 SO0 10 Sl T0Ts-Dalon OO i Wamion

e, QD OCORON BN TR QUENTEe, TR BN LU eNOenEed g R0

- Rl & OO Ml Sk AR5 B0 50" & AR IASNS O Mul i 10 Ahulned ERITDA,
’ Lamar CoOVESNTY €3




Attractive target model
Non-GAAP

Annual 9 Months Ended

2012 Sept-2013

Cost of Revenue 34% 33% 21% - 23%
R&D 34% 35% | 19% - 21%
S&M 27% 30% 20% ~ 22%
G&A 15% 119% | 10%
D&A 17% 16% 10%

Adjusted EBITDA Margin 7% 7% | 35% - 40%

IR AN TR T LR 55 A DR O IOV BT NG S DO NS DT SRy O Y IO Ol OO T T ESsets . Adfusndt EESTDA. 18 O0frD R Nt 0SS stiust g 1o

ochuco $hock-based ocomponsalhon aponds. depreca®ion and amortizaion apente, Nordd! and olher coponses and provision honel) for Income tixes. Sea Side 70 1o o roconciiabon of non- GRS
franciy mossures 10 T most cisecty corrparabin GAAP fnarctsl moasien, With respect 16 oo axpacsations uncker “Tieget Mookl 6 soconcliaton of nen-GAAR mcssures 30 comengioncing) GAAP mosmsisos
B VRS WROUR L RGRBONAES SNONE O i ISR Bl CRoal 10 T PG VERREIRE e I Wt W RO 0. RN W e i oathicd BeTE INnisig PO LA Mol







Non-GAAP Opex reconciliation (in tousands)

GAAP Opex Stock-based compensation

9 Months ended September 30 Non-GAAP Opax

axpense

2012 $181,143 $19,777 $161,366

2013 394,303 74,155 320,148




Adjusted EBITDA reconciliation

Reconciliation of Net Loss to Adjusted EBITDA fn thousands)

Nine Monihs. Ended
Theao Months Endod gl s
Q1-2012 022012 032012 042012 Oi-2003 Q23013 O3-2013 2012 2013
Net 1033 521,521 S27583 S21500  -SB705 527026 -S42225 564,601 S70604 5133852
W Compensaion 5.227 10,500 4,263 5346 12022 22 646 43,602 20,355 79,170
Daoprociation and . :
DA 14,020 17,520 19,556 21,000 32,730 28917 26,021 51,508 7670
Interost and other . ; ;
Infares 836 268 472 1387 2762 3532 809 730 8,208
Provision (banefit) ,
for i ' 754 442 461 1,428 357 w7 380 1657 1,404
Adjustod EBITDA 8875 $1,545 £2.023 $17.571  $11.748 $9,547 59,293 $3.50G 30,685




Non-GAAP reconciliation for target model financial measures

Sakes and Misratiog

Gongrad and aomenSIratiag

Year Ended December 31, 2012 (in thousands)

casp compansetion expenss
$128,768 s800
118,004 12,622
86,551 1.348
59,693 10973

Amartization of acquired
ML AGIDIe Skdgls

s1eger

Nina Months Ended September 30, 2013 (in thousands)

GAAP Stock-based compensation  Amortization of scquined
expense intangible assets
$154.067 S5S5mE 510,961
199,144 83 ATT -
138911 10,356 -
56248 10,422 -

Nan-GAAP

Nan-GAAP

$109,281

65,205

43,720

stza.om
145 787
128,559

45.826

n




